
AN INTRODUCTION TO 
TOURISM 

A VOLUNTEER 
IS A PERSON WHO 
took his/her own 
initiative to help others 
who are in need. 

Jay and his dad have been visiting Mr 
Chan at his home in Punggol once every 
month. They have been doing so for the 
past three years. Besides cleaning Mr 
Chan’s home,  they also spend time 
chatting, eating and reading with him. Mr 
Chan, who lives alone, enjoys their 
company.

Singapore played host to a mega sporting 
event recently. It was well attended by some 
5000 foreign athletes and delegates. Susie 
and her classmates spent some quality time 
as volunteers at the event. They helped in the 
organization, crowd control, liaison and  
logistical set-ups of the event, all of which 
contributed to its successful execution.

FORMAL AND STRUCTURED MANNER -  
This form of volunteer work can be done  
through  organized channels or 
organizations such as foundations, 
government agencies, schools and clubs. 

INFORMAL MANNER  – Individuals or a 
group of individuals can take the  
initiative to carry out volunteer work 
within their communities. A good 
example is a crime watch group that 
safeguards 
the neighbourhood. 

Shapes one’s character 

Enhances the inculcation and 
internalization of positive values such as 
empathy and the spirit of caring

Builds con�dence, especially in 
communicating with other people 

Develops leadership skills 

Provides greater exposure at social 
engagement platforms

COMMUNITY LEVEL

Inculcates social responsibility

Enables the sharing of the joy of giving 

Facilitates the learning of soft skills (such 
as emotional connection with others) 
through peer modeling  

Leads to the formation of  a network of 
support 

Allows the appreciation of issues and 
challenges facing speci�c groups within 
the  community

Inspires others to help and contribute in 
a positive manner

He/she does so without receiving 
any forms of monetary rewards such 
as salaries or commissions. There 
may be many reasons that motivate 
him/her to be involved in 
volunteering e�orts, such as the 
desire to give back to the community 
of people in need.1 Here are two 
scenarios demonstrating the spirit of 
volunteerism in two young students.

SCENARIO 1: SCENARIO 2:

WAYS TO  VOLUNTEER
BENEFITS OF VOLUNTEERING 

PERSONAL LEVEL

Be it for o�cial or personal reasons, more 
and more people are travelling these days. 
Here are some  reasons why people travel:  

Business trips 
and work 

Medical and health-
care 

Gastronomic and 
culinary experienc-

TOURISM DEFINITION 
Tourism is de�ned by the World 
Tourism Organization (UNWTO) as 
comprising ‘the activities of 
persons travelling to and staying 
in places outside their usual 
environment for not more than 
one consecutive year for leisure, 
business and other purposes.” The 
UNWTO is the United Nations 
agency responsible for the 
‘promotion of responsible,  
sustainable and universally 
accessible tourism.’1 Today,  
tourism is one  of the fastest 
growing economic sectors in the 
world, the key reasons being the 
socio-economic progress  within 

TOURISM ORGANIZATIONS 

IATA - INTERNATIONAL AIR 
TRANSPORT  ASSOCIATION

WTTC -  WORLD TRAVEL 
AND TOURISM COUNCIL

UNWTO -  WORLD 
TRAVEL 

PATA – PACIFIC ASIA 
TRAVEL 

Global trade and 
economic activities
  

Personal attitude 
and preference 
towards leisure and 
life

Travel infrastruc-

Inter-connectedness of the 
world through business  
ventures across interna-
tional boundaries

Combining work and 
leisure at a younger age

Destinations are more 
accessible due to more and 
cheaper modes of trans-

Economic growth focused on 
domestic needs within 
a particular country 

“Work and save for raining 
days”
Leisure pursuits in retirement 
years

Travelling costs were high 
(expensive) due to limited 
travel options 

NOWCONTRIBUTING 
FACTORS 

THEN

TOURISM TRENDS AND FACTORS

WHY DO PEOPLE TRAVEL?

Education and 
cross-cultural 

Leisure and lifestyle, 
mainly  shopping and  

entertainment   



It is understood that volunteerism has been gaining 
widespread interest in recent years. "The United Nations 
Volunteers (UNV), in its Annual Report 2012, mentioned 
having a database of over 25,000 accessed candidates 
with 35 UN nations.2 In another report by the Demos 
titled ‘Youth Social Action in the United Kingdom’,  
information on youth volunteerism in these four countries 
- the United States of America, Australia, Canada and 
Britain can be found.3 Some statistical highlights are as 
follows:

LOCAL/NATIONAL OUTREACH EFFORTS

Operating within the con�nes of a particular country. Examples in 
Singapore include: “Willing Hearts”; “Animal Shelters”; “Yayasan 
Mendaki”;“Thyi Hua Kwan Hospital”; “Touch Community Services” and 

WORLD-WIDE OUTREACH EFFORTS

Including cross-borders, regional and world-wide e�orts. Examples 
include:  “Mercy Relief”; “Cross Cultural Solutions”; “Friends for Asia” 
and many more. 

Be it at local, national or global, there are 
numerous volunteer organizations/groups 
formed. It is also a common practice for 
volunteer organizations/groups to choose 
speci�c groups of targeted recipients mainly for 
the purpose of providing the desired kind of 
help and level of support given to them. 

There are also bigger problems which may 
require massive support, such as addressing 
global causes and issues like hunger, 
disasters, poverty eradication, peace and 
development work, health and nutrition, 
agriculture and farming, environmental 
threats, crisis prevention and recovery, 
democratic governance, education, 
homelessness, animal cruelty and many 
more.4

However, he stopped doing so as he 
needed  to spend more time  to pursue his  
studies, build up on his career and start a 
family. 

Fortunately, he resumed his volun-
tary work recently, after a 20-year 
break.  

John used to spend time 
volunteering in  his 
teenage years. 

Speci�c to certain fraternities such as 
musicians, artists, athletes, cancer patients, 
migrant workers and many more.

SUSTAINING A VOLUNTEER’S  COMMITMENT: THE “BATHTUB 

EXAMPLES OF SPECIFIC GROUPS OF RECIPIENTS

Groups based on age or gender such as 
children, aged, teenagers, families, boys, 
girls, women and many more.

AREAS OF WORK  

STATISTICAL HIGHLIGHTS

TOURISM IN SINGAPORE 

TOURISM CATEGORIES

CATEGORIES BUSINESS TYPES CATEGORIES BUSINESS TYPES

NUMBER OF VISITORS

1.5 Billion

Tourism plays a very critical role in Singapore’s economy especially since 
she lacks land and natural resources. The Singapore Tourism Board (STB) 
and partners have been promoting Singapore as a destination to visitors 
around the world with the latest branding ‘YourSingapore’. Visitors get to 
experience various attractions such as Integrated Resorts, Gardens by the 
Bay; and world-class performances by world renowned entertainers. 
Below are some highlights of the performance of the tourism sector in 

•  Business and Travel 
•  Meetings, Incentives, 
    Conventions and Exhibitions 

BT MICE •  Restaurants
•  Gastronomy tours

Food and 
Beverages 

•  Integrated resorts 
•  Retail

Attractions
Lifestyle

Hospitality •  Hotels and service apartments  

CONTRIBUTION TO SINGAPORE’S  
ECONOMY 
(Gross domestic product)

4 Per cent$
$

$
$$ $

AMOUNT OF TOURISM RECEIPTS 

$23.6 Billion
PASSPORT

NUMBER OF EMPLOYMENT

160,000Jobs 

WHAT DOES NTO STAND FOR?

WHAT IS THE NTO’S ROLE AND FUNCTION? 

Singapore Tourism Board (STB)  is an example of an NTO. It is the body highly responsible for the 
formation and implementation of national tourist policy of the respective country it represents. 
There is at least one NTO in each country around the world. 

An NTO promotes and markets a country as a destination to 
domestic and international visitors. It works with respective 
partners for the development of tourism products such as 
amenities, hotels and many others. In the case of the  STB, it 
strives to ensure that tourism remains an important economic 
pillar through long-term strategic planning and tourism 
development with partners. It continues to market Singapore’s  
multi-faceted appeal  as a premier business, leisure, healthcare 

Information and resources on the tourism industry such as news updates, market performances  and  consumer 
trends are easily accessible online. To help you in your search strategies, do use the following keywords: 

You may add in other specific keywords pertaining to the country and city of your research topic. 
The search engine will retrieve the information accordingly. 

1. World Tourism Organization website. Retrieved on 25 March, 2016 from http://www2.unwto.org/en/content/relevant-definitions
2. Singapore Tourism Board (2015). Annual Report FY2014/2015. Retrieved on 5 March 2015 from https://www.stbannualreport.com.sg/#
3. Singapore Tourism Board website. Retrieved on 25 March, 2016 from https://www.stb.gov.sg/about-stb/what-we-do/

*Disclaimer: This production is intended for education purposes only. Readers are advised to conduct further reading from credible sources
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